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Background

Cochrane Russia coordinates a Russian Translation Project
with a team of 200+ volunteers from Russia, Armenia,
Germany, Kazakhstan, Kyrgyzstan, Ukraine, UK, the USA,
and Uzbekistan.

In 2017-2018 we started to collaborate with the Higher School
of Foreign Languages and Translation of the Kazan Federal
University and involved nearly 100 linguistics students as
volunteer consumers to the Russian Translation Project.

Objectives
To assess the impact of Cochrane Russia's translation,
dissemination, and advocacy work and its reach-out to consumers.

Methods

We analysed the impact in numbers of produced/disseminated
items, subscribers to social media and forums, respondents to
an online survey; and looked into consumers’ contribution to the
volunteer Russian translation project, comparing responses of
consumers and health professionals.

Results

Russian translations (by September 2018): >2000 PLS translations, 112 podcasts, 182 blogshots,
>100 translations of Comms weekly digests, >60 translations of press releases and news
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MopkacT: UMMyHocynpeccust npyu UMMYHOTTIO6YNIMH A - HedhponaTiu

MMmyHornobynuH A - HepoNaTHA - 3TO COCTORHKME NMOYEK, BEOYLLER K NOYe:

q ONA MHOTWX W3 TEX, KTO ek cTpapaeT. NpumepHo 10-20% nauMeHTOR Hy#Aaa
- TPaHCNA2HTaUWM B NOCNEny0WMe QeCATE NeT, 1 30-40% B nocnegyrwme ge
Ha4ana 3aboneBanmA. ITOT AAMTENEHEIR NEPUOD MEXAY YCTAHOENEHHBIM [

NOpameHWEM NOYEK CO3LAET TPYLAHOCTH ANA 3D derTHEHOrD U DezonacHore

2015 roga MapuHenna Pyocno v ee Konneru uz bapu, Mtanua, obHoemunu Kc
MMMYyHOCYNPECCUEHOW Tepanuu. Onera KypdaToea W2 KazaHckoro GefepaneHOro YHUBEPCHTETA Nepepe
DYCCKMIA AZEIK M PACCHAMET HAM O TOM, Y4TO OHM HALWNK B 3TUX QOKAZ3TEeNLCTEAX.

> 8000 followers In social media (Facebook, Twitter, Vkontakte, Instagram, Telegram) and =2000 in E-Lek,
86% from Russia, others from Belarus, Kazakhstan, USA, Ukraine and other countries;
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Feedback about quality and clarity of Russian translations (104 consumers vs 144 health professionals)
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POTENTIAL OF COCHRANE PLS TO CHANGE
ATTITUDE TO DRUGS OR DIAGNOSTICS

Conclusion: Consumers uptake of translations encourages further dissemination and efforts in advocacy that are better

tailored to consumers' understanding and needs.
Patient or healthcare consumer involvement:

We involve healthcare consumers in the Russian Translation Project (translators, quality assessors) and Cochrane Russia

team.
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